
 

  

Introduction to Loyalty 

USER GUIDE 



 
 
 

Table of Contents 
Goals and Questions ............................................................................................................................. 1 
Sales Data .............................................................................................................................................. 2 
Participation Projections ....................................................................................................................... 3 

Participation Projections: Example 1 .................................................................................................. 3 

Participation Projections: Example 2 .................................................................................................. 3 
Point Structure ...................................................................................................................................... 4 
Reward Structure ................................................................................................................................... 5 
Cost of Redemption............................................................................................................................... 6 
Loyalty Ratio .......................................................................................................................................... 7 
New Features ......................................................................................................................................... 8 

Email Templates ............................................................................................................................... 8 

Restrict Loyalty on Alcohol ................................................................................................................ 9 

Restrict Points by Order Type ............................................................................................................ 9 

Customer History Report ................................................................................................................. 10 

Account Status Email ...................................................................................................................... 10 
Technical Support ............................................................................................................................... 11 

 

 



 

©HungerRush 2022 | Proprietary & Confidential.    Updated August 11, 2022                                                    1 

Goals and Questions 
• Set Goal and Timeline for Success 

10% increase in net sales over 12 months 

• Participation Projection 
20% of customers participate in loyalty over 12 months 

• Define the Customer 
Number of customers, order frequency, average spend, preferred order method, preferred menu items 

• Define Budget Parameters 
How much will each redemption cost? 
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Sales Data 
Goal: Increase Net Sales by 10% over 12 months 

 

Current Sales Statistics for 1 Year 
Net Sales: $1,500,000 

Total Orders: 71,500 

Order Average: $20.98 

Existing Customers: 5,960 

Frequency: 1 order/ 30 days 

Net Sales: $1,650,000 

 

Increase Average. Order 
Total Orders: 71,500 

Order Average: $23.08 

Frequency: 1 order / 30 days 

Customers: 5,960 

 Increase Frequency 
Total Orders: 78,650 (7,150) 

Order Average: $20.98 

Frequency: 1 order/26 days 

Customers: 5,960 
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Participation Projections 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

 
Participation Projections 
Customer Count: 5,960 
Customer Order Frequency: 1 order every 30 days 
Average Projected Spend (non-loyalty): $251.68 each 
Projected Loyalty Customers (20% of base): 1,192 
Average Projected Spend by Loyalty Members: $377.52 
Increase Loyalty Member Spend by: $125.84 

Participation Projections: Example 1 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

 

Challenge: Increase loyalty member spend: $125.84 

 

Solution: Increase Order Average 

Frequency (All Customers): 12 orders/year 

Non-Loyalty Order Average: $20.98 

Loyalty Members: 1,192 

Loyalty Order Average: $31.43 

Increase: $10.46 

 

Participation Projections: Example 2 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

 

Challenge: Increase loyalty member spend: $125.84 

 

Solution: Increase Frequency 

Order Average (All Customers): $20.98 

Frequency Non-Loyalty Customers: 12 orders/year  

Frequency Loyalty Members: 18 orders/year 

Increase: 6 orders (1 order/21 days) 
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Point Structure 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

 

Solution 
Increase Order Average 

$1 = 1 Point 

 

 

 

 

Solution 
Increase Frequency 

1 Order = 1 Point 
(Min $21 purchase) 

1 Order = 10 Points 
(Min $21 purchase) 
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Reward Structure 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

 

Flat Discount 
Reward Value: $10 

Cost of Reward: ?? 

 

Product 
Reward Value: $14 

Cost of Reward: $3.50 
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Cost of Redemption 
Goal: Increase Net Sales by 10% over 12 months by using loyalty 

Goal: 20% of customers transacting in loyalty over 12 months 

Cost to Redeem 
Required Qualifying Orders: 18 

Projected Rewards Earned per Year: 3 

Required Orders to Earn Reward: 6 

Projected Loyalty Members: 1,192 

Cost per Member: $3.50 x 3 = $10.5 

Yearly Cost for all customers: -$12,516 

Impact on Loyalty Spend: $377.50 + $10.50 = $388.00 

Impact on Frequency: $388/$20.98 = 19 orders/year (18.49) 
Impact on Frequency: 1 order / 19 days 

 

Goal: Loyalty Customers order 1 time every 19 Days 
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Loyalty Ratio 
Goal: Increase Net Sales by 10% after 12 months 

Goal: 20% of orders linked to loyalty after 12 months 

Goal: Loyalty Customers order 1 time every 19 Days 

 

Points/Order 
Frequency: 1 order/19 days 

Order Average: $20.98 

 
Point Ratio: 

1 Order = 30 Points ($21 min) 

   

Product as Reward 
Goal: Increase Net Sales 

Food Cost: $3.50 

Value: $17.00 

 
Reward Ratio: 

180 Points = Med 2 Top Pizza 

   

Loyalty Ratio 
$3.50 Discount = $126 Spent 

 

Loyalty Ratio: 
6 Orders = Reward 

 

 
ROI 

$1 Discount = $36 Customer Spend 
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New Features 

Email Templates 
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Restrict Loyalty on Alcohol 

  

Restrict Points by Order Type 
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Customer History Report 

 

 

Account Status Email 
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Technical Support 
For technical support, contact HungerRush Technical Support at 1.877.738.7444 or go to 
https://www.hungerrush.com/support. 

 

https://www.hungerrush.com/support
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